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Measuring economic value by revenues and employment

Composition of the five global regions

Our assessment method (based on the most robust data available) provides regional estimates, for CCI sales and revenues, 
calculated from regional data and based on strong economic and sociologic assumptions. Hence, this methodology  
(see section 5) does not enable us to provide CCI sales and revenues at a country-level.

The study quantifies the economic value 
of CCI (in US$), providing an assessment 
of CCI revenues (defined as Business-
to-Consumer — B2C, and Business-to-
Business — B2B, sales) and the number of 
people employed in CCI. 

Revenues and employment

We measured the economic value of CCI 
with two metrics:

• Cultural and creative industries 
revenues (in 2013 current USD): The 
study adopted an approach based 
on final consumer and business 
markets (B2C and B2B), primarily at 
retail prices (without indirect taxes). 
Informal sales, defined as cultural 

goods and services sold through 
unofficial distribution channels by 
producers and retailers, are included 
in our estimates. We have also 
included public license fees for the 
audiovisual sector (TV and radio).

• Cultural and creative employment: 
This was estimated in the number of 
jobs. We used the ILO (International 
Labor Organization) definition of 
employment: “all persons … who during 
a specified brief period, either one 
week or one day, were in the following 
categories: paid employment and self-
employment.” By doing so, we are able 
to include every person working in a 
CCI (including non-permanent jobs, 
creators, authors and performers).

Underground economy

The underground economy is defined as 
“market-based production of goods and 
services, whether legal or illegal, that 
escape detection in the official estimates 
of GDP” (Smith, 1994). Applied to CCI, 
the underground economy involves the 
exchange of cultural and creative goods 
and services that are hidden from official 
view. It includes: 

• Piracy: physical piracy, i.e., the activity 
of manufacturing unauthorized copies 
(pirate copies) of protected material 
and dealing with such copies by way 
of distribution and sale; and digital 
piracy, i.e., unauthorized internet 
distribution of protected works 
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Anexo	5.	Distribución	del	corpus	con	respecto	a	las	cinco	grandes	regiones	o	mercados	de	la	Industria	cultural	y	creativa	en	el	
ámbito	mundial	(según	se	distinguen	en	el	informe	Cultural	times:	the	first	global	map	of	cultural	and	creative	industries,	elabo-
rado	en	2015	por	EY	para	la	International	Confederation	of	Authors	and	Composers	Societies).	
	

	
	

		

Este	texto	fue	publicado	
en	una	plataforma	elec-
trónica.	Por	lo	tanto,	no	
es	se	adscribe	a	ninguna	
de	las	regiones	estable-
cidas	por	la	UNESCO.	

______________________ 

Fuente. El mapa a partir del cual se generó este gráfico así como la división por regiones y colores fue tomado de Cultural times: the first global map of cultural and creative indus-
tries, EY, 2015, p. 12. https://en.unesco.org/creativity/sites/creativity/files/cultural_times._the_first_global_map_of_cultural_and_creative_industries.pdf	


